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traditional job boards and recruiting solutions in
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BAYADA’s Recruiting team recognized this need
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approximately four years ago. To mirror the
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firm’s entrepreneurial culture, and complement
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historical initiatives such as career fairs, print
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ads, job boards and niche sites, the BAYADA
ads, job boards and niche sites, the BAYADA
team looked to tackle these challenges head on.
team looked to tackle these challenges head on.
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market rather than with it, work in pilot mode
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the key for BAYADA. Staying on the forefront of
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BAYADA’s culture of innovation spurred the
Recruiting team into action – going beyond
traditional job board solutions and attracting
passive candidates while promoting the brand
through a focus on social recruiting and digital
marketing. “We got our technical and digital
experience through search engine marketing and
optimization campaigns first,” said Rose O’Hanlon,
BAYADA Manager, Human Resources. Spend
shifted from traditional job boards to emerging
solutions and the emergence of a digital group
internally complemented the SEO/SEM initiatives
through a focus on branding and social media. The
digital and social pilots were working.

“

Working with CareerArc has
been a great success. With CareerArc
everything is automated, not manual,
and we get tracking and reports and
have been able to integrate this with our
Facebook development.
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- Rose O’Hanlon, Bayada Manager, Human Resources

Result
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